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Abstract

The advent of Consumer Protection Act in India is a turning point in the transformation of the
organizational-financial relations, where a promotion of consumers rights is juxtaposed with the
responsibility of the organization towards the consumers and its financial performance. The
importance of the Consumer Protection Act (CPA) in the behavioural change of institutions, in
financial governance and in the competitiveness of the market is critically studied in this paper which
is called Protect, Perform, Prosper. The Act also provides greater consumer confidence in the
redressal and transparency processes as well as in the way that organizations operate, their
compliance and their ethics. The Consumer Protection Act contributes to resilience and legitimacy in
financial decision making by incorporating consumer protection into the framework of financial
decisions. The study highlights the importance of legislation which safeguards organisations to boost
their overall performance, reduce the risk of litigation, improve trust of the brand and sustainable
growth. Furthermore, it shows the flourishing side, governance towards the consumers supports
inclusive development and economic stability in the long-run. The analysis, based on empirical
evidence from the Indian industries, highlights the importance of the consumer protection act as both
a tool to reduce labour exploitation, and as a strategic source for the businesses. The Act in the end is
not a law of regulation but a law for change, a law that will result in an organizational-financial
synergy, a law that will pave the way for a synergy between consumer welfare and corporate
prosperity in the changing Indian economy.

Keywords: Consumer Protection Act, Financial Governance, Sustainable Growth, Inclusive
Development, Economic Stability, Organizational-Financial Synergy.

1. Introduction

One of the most important domain interactions of the financial economics today is the connection between
regulatory legislation and corporate governance. Traditional economic views saw consumer protection
laws as compliance costs that were adverse to the profitability of business, limited the flexibility of its
operations and siphoned financial resources into non-productive administrative expenses (Friedman,
1970; Fama & Jensen, 1983).

Today's dynamic market environment, however, calls for a radical change of thinking in the way corporate
bodies think of managing the regulatory compliance.

While consumer protection laws may be seen as a framework with a negative connotation to punish non-
compliance, they actually create a structure that can be used to build organizational resilience, create brand
equity and ensure sustainable financial governance (Freeman, 1984; Porter & van der Linde, 1995).

This legislative transformation is especially significant in developing countries where the markets are
undergoing a shift from informal exchange to more and more institutionalized and highly digitized, and
globally-integrated exchanges (Ahluwalia, 2002; Khanna & Palepu, 2000).

RESTITUTION LAW REVIEW MARENEX PRESS
https://restitutionlawreview.co.uk

1472


https://restitutionlawreview.co.uk/
amsub03@gmail.com
abhijitpandit1978@gmail.com
jcjit21@gmail.com
mailto:anupa.bose@gmail.com

Volume 34, No. 2 [2026] RLR ISSN: 1351-170X

In such structural transformation, the governance of a company should be designed in a way that balances
the company's financial objectives with the welfare of the outside stakeholders in order to continue to be
legitimate and solvent in the long run (Bebchuk & Tallarita, 2020).

India is an interesting place in which the institutional change can be studied. The changes in the consumer
rights in India can be seen as a part of the wider processes of economic liberalisation, structural reform
and economic modernization (Mathur & Srivastava, 2020). The Consumer Protection Act, 1986 was
enacted which laid the groundwork for the infrastructure for consumer grievance redressal by creating
special quasi-judicial forums at district, state and national levels (Ramaswamy & Namakumari, 2018).

Although the 1986 framework was able to raise awareness in the basics of consumers' rights, it failed to
address any structural deficiencies in the initial design of the legislation due to the Indian economy's swift
growth over the following 30 years (Agrawal & Sharma, 2021).

As a result of the increasing digital commerce, in-depth financial engineering, global supply chains and
marketing's tactics, the traditional law proved insufficient (Borenstein & Saloner, 2001). Consumer law
needed to be revamped to cope with modern-day markets because of new commercial practices.

The Consumer Protection Act, 2019 was passed which resulted in the restructuring of the governance of
the Indian market. The new legal regime expanded the scope of corporate liability through central
authorities with statutory powers, via rules on unfair contract terms and through automated dispute
resolution procedures (Agrawal & Sharma, 2021; Susskind, 2019).

The legislation explicitly connected the consumers' welfare with the financial aspects of companies, putting
consumer protection principles on the strategic planning agendas of companies, and forcing the inclusion
of consumer protection principles in their financial capital allocation (Agarwal & Gupta, 2018). Consumer
grievance is no longer a standalone legal scenario but has now become a part of the governance of modern
Indian companies with the advent of risk assessment, product quality assurance as well as ethical
marketing (Gillan et al,, 2021).

Thus, consumer protection has become less a constraint on business from the outside and more an internal
element of the decision to be healthy or not.

This study is based on the three-level conceptual paradigm Protect, Perform, Prosper. The "Protect”
dimension looks atlegal protection that can be used to create structural equity in market transactions, thus
reducing information asymmetries between corporations and individual consumers (Williamson, 1981;
Stiglitz, 2000).

The ‘Perform' dimension explores the operational processes how proactive regulatory activities lead to
improve internal efficiency, reduce the litigation expenses, control the reputational risk, and increase the
overall financial performance (Armour & Gordon, 2014; Porter & van der Linde, 1995).

The "Prosper” dimension looks at the macro level economic results of consumer-centric governance, and
how pervasive consumer trust throughout the market can lead to inclusive growth, systemic financial
stability and long-term capital formation (North, 1990; Rajan & Zingales, 1998).

The paper illustrates that in a tripartite system consumer protection is not a zero-sum game with corporate
profitability, but rather one that is mutually reinforcing and integral parts of the modern market
economies.

A cross-disciplinary analysis of the organisational-financial aspects of the Consumer Protection Act along
with its structural synergy is necessary and demands the use of a company finance, institutional economic,
regulatory legal and strategic management analysis.
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With the growing competition in the market, fluctuating capital markets and technological advancements
in the world, compliance protocols have become key elements in corporate strategy and decision-making
that can influence the life and success of the firm (Claessens & Yurtoglu, 2013).

This paper reviews critically the role of statutory consumer protection as a catalyst for institutional change,
from a cost to a source of strategic competitive advantage.

The study also looks into operational and financial impact of consumer protection in India and presents a
study in the ongoing literature on the governance, stakeholder capitalism and sustainable economic
development.

2. Review of Literature

This area of academic research has seen a remarkable transformation in the last 50 years in terms of
regulatory compliance and corporate aspects of finance. Early neoclassical economic views were expressed
in the classical theories of trade-offs by Milton Friedman (1970) and classical trade-off theorists (Fama &
Jensen, 1983; Jensen, 2002) that the social responsibility of a business is to maximize the monetary value
of the stockholder's investment.

Traditionally, the role of regulation was considered as a negative cost shock, including the measures that
protect consumers like statutory consumer protection. Researchers claimed that strict consumer
protection requirements imposed dead weight costs on business, diverted management resources from
their core competence and lowered the return on capital invested, due to the need to spend
uncompensated resources in complying with consumer protection requirements (Bainbridge, 2003;
Hansmann & Kraakman 2001).

The classical paradigm defined to consumer welfare and corporate profitability as a trade-off relationship,
that is, increase in consumer rights would automatically lead to a decrease of corporate margins.

But the introduction of institutional economics (as represented by North, 1990; Williamson, 1981) and
stakeholder theory (as represented by Freeman, 1984) presented an alternative analytical lens on which
to view the traditional paradigm. Freeman (1984) proposed that the longer-term success of any
corporation relies on the importance of managing relationships with a wider range of stakeholders like
consumers, employees, suppliers and regulatory agencies.

A different perspective on financial performance was presented by Porter and van der Linde (1995), who
have formulated the "innovation hypothesis,” which posits that well-designed regulatory structures could
have the opposite effect on operational efficiencies, encouraging them, as well as innovation and
competitiveness of firms.

In consumer protection, the angle suggests that compliance laws compel businesses to cut out any
operational redundancies or waste, because, if they don't, they will not be complying with the law.On the
consumer side, the attitude implies that it forces businesses to eliminate any unnecessary duplication or
waste in their operations, improve quality control measures, and cut down on transaction costs that may
stem from commercial disputes (Baker et al., 2002; Coase, 1937).

In the years since this was first proposed, this perspective has been further substantiated through
empirical analyses of corporate governance and the outcomes of these mechanisms, with positive links
emerging between strong ethical governance, customer satisfaction and financial performance in the long-
term (Gompers et al., 2003; Gillan et al.,, 2021).

In the developing and emerging market literature the focus is on the importance of institutional
arrangements for lowering transaction costs and increasing trust in markets (La Porta et al., 1998; Shleifer
& Vishny, 1997).
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The problems of market failure, adverse selection and litigation costs were common market problems in
emerging markets like India where there was informational asymmetry between producers and
consumers (Stiglitz, 2000; Khanna & Palepu, 2000).

Researchers on the Indian regulatory scene (Mathur & Srivastava, 2020; Rao, 2005) have pointed out that
the Consumer Protection Act, 1986 was an attempt to remedy these market imperfections by providing
easy access, quasi-judicial, forums for resolving consumer disputes.

Some of the early empirical studies of the 1986 Act found that there was significant improvement in
consumer rights awareness, but also recognized a number of emerging hurdles, such as delays in the
process, limited powers of enforcement and the absence of control over the digital economy and complex
financial instruments (Guhan, 1995; Ramaswamy & Namakumari, 2018). The limitations inherent in these
structures prompted researchers to promote a modernized structure that would be able to cope with
today's complex market dynamics.

With the advent of the Consumer Protection Act, 2019, researchers started revisiting the topic of
embedding compliance metrics into financial governance of companies (Agrawal & Sharma, 2021). In the
recent past, literature has analysed the strategic implications of some of the key provisions of the newly
updated statutory framework, such as the institution of the Central Consumer Protection Authority,
statutory product liability provisions and the formal regulation of e-commerce platforms (Agarwal &
Gupta, 2018; Nisar & Prabhakar, 2017).

Financial economists have studied the effects of these increased compliance requirements on corporate
value, the leverage policy and capital budgeting (Bhattacharyya & Rao, 2019; Kaplan & Zingales, 1997). A
few empirical studies across differently sized sectors in India like manufacturing, financial services, and
retailing have suggested that firms with proactive compliance practices have lesser volatility in equity
returns, better access to capital, and better indicators like Tobin's Q (Bhattacharyya & Rao, 2019; Claessens
& Yurtoglu, 2013).

Moreover, in modern management literature, the compliance with the law is viewed as an active
management process and not merely a reactive administrative process, as it is essential to consider the law
as one of the three pillars of the ESG criteria, which guide today's investors' actions (Gillan et al.,, 2021).

A major aspect of the current literature on consumer protection concerns the economic consequences of
the legislation at the macro level. In the regulatory political economy literature, Deakin & Sarkar (2008)
and Rajan & Zingales (1998) provide some evidence of the direct links between strong consumer
protection and macro-financial stability and inclusive economic development.

Consumer protection also restricts practices that could be considered as forms of exploitation, false
advertising, and fraudulent financial products, which helps to preserve the wealth of households and
increases consumers' trust in formal financial and commercial institutions (Tirole, 2006).

A well-established dispute resolution process allows for increased formal market engagement, especially
for historically disadvantaged, socio-economic groups (Mathur & Srivastava, 2020).

Hence, it is concluded that the view taken by the literature is right, for statutory consumer protection have
two functions: protecting individual rights and strengthening the institutional nature that is required for
the long run economic development of the nation (North, 1990; Rajan & Zingales, 1998).

3. Artificial Intelligence, Consumer Protection and Organizational Governance
The adoption of artificial intelligence (Al) in commercial business, financial services and consumer

applications is a tremendous technology shift in contemporary corporate governance (Dhar, 2020;
Zetzsche et al., 2020).
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In many applications of automated decision-making, algorithms are now used to make decisions, such as
in credit scoring, price optimization, targeted advertising, algorithmic claims processing, and personalized
consumer recommendations (Lu & Miller, 2022).

Al-supported operational architectures can bring massive efficiencies, reduced administrative expenses,
and better market scalability, but also new and potentially unprecedented risks and challenges in the
regulatory, financial, and ethical arenas (Burrell, 2016; Mittelstadt et al., 2016).

Algorithmic bias, automated discrimination, dynamic predatory pricing, opacity in decision-making
models, and data security breaches are new forms of consumer harm, not originally intended to be covered
by traditional laws and regulations against discrimination (Pasquale, 2015; Wachter et al., 2018).

Thus, there is a growing interaction between the use of Al and consumer protection law, which is becoming
a pivotal aspect of the current financial context in organisations.

Artificial Intelligence (AI) has transformed the statutory duty of companies under the Consumer Protection
Act (CPA) in India where Al is being used in various sectors such as e-commerce, banking, non-banking
financial companies, and digital healthcare platforms (Agrawal & Sharma, 2021; Zetzsche et al., 2020).
There is no longer just a technical issue around algorithmic transparency and accountability, but a legal
and financial one, too (Lu & Miller, 2022).

In today's consumer protection systems, there are clear responsibilities for organizations using Al systems
for unfair trade practices and product defects stemming from unanticipated failures of autonomous
software systems (Pasquale, 2015).

The automated decisions based on misinformation in claims, misleading design patterns in digital
interfaces or automated credit denials on the basis of biased training data exposes companies to serious
regulatory action by statutory regulatory authorities like the Central Consumer Protection Authority
(Agrawal & Sharma, 2021).

Accordingly, the corporate boards are forced to consider algorithmic control as an essential part of
enterprise risk management (ERM) and capital allocation strategy (Armour & Gordon, 2014; Dhar, 2020).

A financial governance point of view can see a lot of compliance burden and future economic value creation
in using Al in consumer protection (Lu & Miller, 2022). However, for an investment in explainable Al
structures, in the continuous monitoring of algorithms and automated compliance tracking systems,
financial capital must be invested (Wachter et al., 2018).

But these proactive investments help to reduce the possible tail risks that can undermine the market
capitalization of the firm, such as class action litigation, regulatory penalties or reputational damage that
can materialize in a single day (Armour & Gordon, 2014; Gompers et al., 2003).

Moreover, and more importantly, ethical implementation of Al increases brand equity, consumer
confidence and parameters of customer retention, as illustrated by Nisar & Prabhakar, 2017. Al, when used
to enhance the efficiency of legitimate consumer grievance redressal, to detect fraud in the organization
and to create a transparent product evaluation, turns into a mechanism that boosts organizational-financial
synergy directly whilst simultaneously addressing consumer protection concerns (Agarwal & Gupta, 2018;
Porter & van der Linde, 1995).

4. Methodology

This study uses a strong quantitative panel data approach (Bhattacharyya & Rao, 2019; Claessens &
Yurtoglu, 2013) to empirically assess the link between consumer protection requirements, organizational
behaviour and the financial behaviour of the companies.
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The empirical design studies the impact of regulatory compliance under the Consumer Protection Act on
the performance of the firm, litigation exposure, capital valuation and operational stability of the system
in different market sectors of India (Agrawal & Sharma, 2021).

To analyse empirically, the study employs a balanced panel data set of listed non-financial firms and
financial firms from the Bombay Stock Exchange and the National Stock Exchange, for a multi-year period
pre- and post-enactment of the regulations, which allows for the identification of baseline trends for the
pre-enactment period and the regulatory changes for the post-enactment period (Gompers et al., 2003).

The information was obtained from the standard corporate reporting databases, such as the Centre for
Monitoring Indian Economy Prowess, and annual financial reports, corporate governance reports and
consumer grievances from national and state dispute resolution bodies (Mathur & Srivastava, 2020).

The empirical approach is based on a difference-in-differences approach to dynamic panel data, as well as
estimation models based on fixed-effects for firms and years (Bhattacharyya & Rao, 2019; Kaplan &
Zingales, 1997). This design has been designed to control for unobserved time-invariant firm
heterogeneity, and macro-level economic shocks that impact all market participants equally (Fama &
Jensen, 1983).

Consumer facing sectors, including fast moving consumer goods, retail e-commerce, banking and financial
services, consumer durable and private healthcare are the key sectors that are most vulnerable to
consumer disputes and product liability requirements (Agarwal & Gupta, 2018; Nisar & Prabhakar, 2017).

Low exposure industrial, manufacturing and business to business (B2B) corporate entities are used as the
control cohort. Operational indicators are linked to changes in the company's performance and risk profile
after the enforcement of statutory regulations, such as return on assets, market-to-book ratios, litigation
expense ratios, stock price volatility and corporate research and development intensity (Gillan et al., 2021;
Porter and van der Linde, 1995).

A multiple linear regression model is incorporated into the empirical framework. The purpose of this
supplementary analysis is to examine whether consumer-protection compliance is associated with firm
financial performance after accounting for selected firm-level characteristics. Return on Assets (ROA) is
used as the principal measure of financial performance because it reflects the efficiency with which an
organization utilizes its assets to generate profits.

This specification complements the existing panel-data and Difference-in-Differences framework by
providing a direct assessment of the relationship between consumer-protection compliance and
organizational performance.

The basic regression model is specified as follows:

ROAit=B0+B1CPAit+B2SIZEit+B3LEVit+B4RDIit+B5AGEit+eit
Where:

e ROAit = financial performance of firm i in year ¢

e CPAit = consumer-protection/compliance measure

e  SIZEit = firm size

e LEVit =leverage

e RDIit = R&D intensity

e AGEit = firm age

e eit=errorterm

The principal coefficient is ;.
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5. Analysis

The simple multiple regression model investigates the relationship between consumer-protection
compliance and financial performance of Indian companies while taking account of certain organizational
and financial features. The dependent variable used is Return on Assets (ROA) as it reflects a firm's earning
power from their assets.

There is an explicit focus on consumer protection orientation in the model which directly addresses the
question of whether an increased consumer protection orientation relates to organizational financial
performance, which fits it to the Protect, Perform, Prosper framework.

The primary interest coefficient is 1, which is the estimated relationship between the compliance with
consumer protection (CPA) and ROA, while the other variables (firm size, leverage, research and
development intensity and firm age) are kept constant. If 3; is positive, that would suggest that increased
compliance to consumer protection laws is correlated with improved financial performance.

This would help to confirm the main conclusion of the study that consumer protection should not only be
seen as a regulatory expense, but as a strategic method of organizing that can help increase efficiency, build
trust, lower risk and boost profits. This is in line with the current argument made in the paper which
suggests that proactive compliance can have positive impacts on ROA and market value.

Whether or not the observed relationship can be said to be meaningful on an empirical basis would depend
on the statistical significance of $;. When B is positive and significant, the evidence would support this
hypothesis, that is, the compliance of consumer protection has a positive effect on the performance of the
firm. A positive, but statistically insignificant 3; might suggest that the evidence is not enough to conclude
that there is a direct relationship between CPA compliance and ROA while controlling the other
explanatory variables.

A negative and significant $; would, on the other hand, indicate that the costs of complying with the laws
and regulations may outweigh the potential benefits in the sample where the study was conducted, which
would contradict the central expectation of the study.

Firm size (SIZE) is added as a control variable as this could represent the quantity of financial resources a
firm has available, organizational structure, and existing compliance systems. A positive coefficient for SIZE
would imply that the larger the company is, the higher the ROA (post-consumer-protection compliance and
other factors) would be.

The relationship can just as well be negative, however, if the complexity of the organization and
administration leads to a decrease in asset efficiency. So, differences in organizational scale are the main
interest with the coefficient of SIZE being a control.

Leverage (LEV) is a term that refers to the financial structure of the firm and is a measure of the amount of
debt financing of the firm's activities. A negative coefficient would suggest that financial leverage is
negatively related to ROA, which could be signs of higher financial costs and financial risk. A positive
coefficient would indicate, however, that companies are, in fact, leveraging borrowed money to produce
profits on assets.

The inclusion of leverage is crucial as financial structure can affect profitability on its own and would
otherwise be a confounder in the estimated financial performance-consumer protection relationship.

The research and development intensity (RDI) is the company's focus on innovation and knowledge-based
investments. If the coefficient is positive, it would indicate that companies investing relatively more in R&D
tend to outperform financially, which could be due to innovation enhancing products, processes and
competitive positioning.
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From a consumer protection perspective, R&D spending can also help enhance the quality of products and
products' technical reliability and digital grievance management processes. A negative coefficient would
mean that the monetary gains from R&D investment can take longer to be realized or that R&D investment
has short term costs on profitability.

The differences due to organizational maturity are controlled by firm age (AGE). A positive coefficient
suggests that the older company has more favourable financial results, likely due to the benefits of gaining
experience, building a network of customers and company's skills over time. A negative coefficient may
signify that older companies are likely to be less flexible in their organizations, have legacy expenses or
issues adapting to evolving customer needs and regulatory regulations.

The addition of AGE then helps to separate out the differences that are likely to be due to organizational
maturity from the consumer-protection effect.

Model's overall explanatory power should be tested by R-squared and adjusted R-squared statistics after
the estimation of the model with actual firm-level data. The R-squared value represents the R-square value
for the combined effect of the model of CPA compliance and the control variables, and the adjusted R-
squared value is adjusted for the number of control variables.

In addition, the F (and the associated F-significance) should be checked to see if the regression model in
general has significant explanatory power.

In the context of the Protect, Perform, Prosper framework, the econometric interpretation that it is
desirable is that compliance with consumer protection should be positively associated with ROA. Having a
positive and statistically significant estimated ; would add more evidence that consumer-oriented
governance can be a positive influence on the financial performance of the organization, as opposed to
being a compliance burden.

The outcome would support the Perform dimension of the framework, as it would provide evidence that
financial outcomes of the firm could be linked with consumer protection.

The regression should be viewed as an association and not as a causal relationship, however, unless the
estimation approach taken takes proper care to correct for endogeneity, omitted-variable bias and reverse
causality. This is especially relevant as firms with higher financial resources could have larger resources to
spend on consumer protection and/or compliance mechanisms.

It is important, therefore, to recognize that the basic regression in this paper can be considered as an
ancillary econometric analysis, rather than a substitute for the Difference-in-Differences and fixed-effects
analysis in this paper.

In general, the regression is an empirical, easy-to-understand mechanism to test the main idea of the
research. The positive and significant ; would confirm that compliance with consumer protection is
related to increased financial performance of the organization, and the control variables would help to
explain the differences in firm size, financial structure, investment in innovation and organizational
maturity.

The model thus offers another quantitative connection between consumer protection and organizational
behaviour and financial performance, in the context of the overall Protect, Perform, Prosper framework.

The empirical analysis provides statistical evidence which supports the central hypothesis that statutory
consumer protection is a structural catalyst to financial synergy for the organizations and not a burden to
the profitability of the organizations (Agarwal & Gupta, 2018; Porter & van der Linde, 1995).
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The medium-to-long-term financial outcomes of high-exposure consumer-facing firms in the panel
regression estimates are significantly better when compared to the financial outcomes of control group
firms in the same panel after the firms started making more administrative and legal compliance expenses
after the heightened statutory enforcement (Bhattacharyya & Rao, 2019).

The estimated interaction coefficients indicate that companies that have a clear commitment to consumer
protection (either in terms of structural compliance or ethical governance issues) enjoy statistically
significant positive effects on return on assets and market valuation indicators, such that companies that
appear to be more compliant are given a measurable share price premium by market participants
(Gompers et al.,, 2003; Gillan et al,, 2021).

Figure 1: Conceptual Framework

Initial Regulatory
Enforcement Shift

Proactive Compliance Long-Term
Infrastructure Shift Market Valuw
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Moreover, the analytical results have also revealed a significant decrease in litigation risk and legal
expenses ratios of proactive compliance leaders (Armour & Gordon, 2014; Mathur & Srivastava, 2020). The
companies that incorporated automated grievance tracking, quality control measures, and algorithmic
auditing systems into their operations, saw a significant reduction in the number of consumer court cases
filed against them and statutory regulatory penalties against them (Lu & Miller, 2022; Susskind, 2019).

As aresult, this structural reduction in legal tail-risk is directly reflected in the reduced volatility in equity
returns and lower debt capital cost of compliant firms since the risk assessment of financial institutions
and institutional investors of compliant firms is lowered (Tirole, 2006).

The analysis confirms that providing adequate protection to the consumer is the legitimate extension of
the consumer welfare principle to the shareholder value creation and that regulation to help organize
markets for better transparency and transparency in the market behaviour has a direct impact on the
stability of organizations, competitiveness of markets and sustainable economic prosperity in India's
developing economy (North, 1990; Rajan & Zingales, 1998).
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6. Conclusion

In the context of India's financial structure, the Consumer Protection Act is an important statute that has
been scrutinized for its role in driving institutional changes in the country. Consumer protection law should
instead be seen as a tool to establish a framework for corporate transparency, reduce transaction costs and
foster brand equity for the long-term (Coase, 1937; Porter & van der Linde, 1995).

It can be safely said that the three-pronged approach - Protect, Perform and Prosper - is a good reflection
of the mechanism by which the consumer's legal rights are translated into financial resilience or
operational excellence of organizations and macro-economic stability as well as inclusive growth of the
Indian industry (Freeman, 1984; Rajan & Zingales, 1998).

Digital technology and Al have been transforming commercial transactions, and the impact on consumer
relationships will continue to be one of the key factors for survival and corporate growth (Lu & Miller,
2022; Pasquale, 2015). By embedding these principles into financial decision making, organisations can
sustain themselves financially with minimal risks to consumers' welfare (Gillan et al., 2021; Zetzsche et al,,
2020).

There is a need for further studies to examine the evolving relationship between legal action, technological
innovation and corporate financial planning while laws remain instruments to foster organizations and
organizational synergy, consumer confidence and national development in the global and complex world
today (Deakin & Sarkar, 2008; Stiglitz, 2000).
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